
Kick the can. 



A can of soda contains 
1 0 teaspoons of sugar. 




Avoid touching your 

eyes, nose, or mouth 

after touching sornething that 

could be contaminated 
with germs. 




Keeping your (Aids' 

win help protect 

you from the Flu 



Routnelv clean frequently 

totcred objects 
toremove germs. 



Add COlor to your diet. 
Try dark leafy 

greens. 



: 





Try baking or 

grilling for a healthy 
alternative. 





ucate followers and increase brand recognition for specific Missi 
alth campaigns. Sharing, commenting and liking were encouraged wit 
»se posts. Average "likes" on any given post reached in the hundreds. 










Lrtnering of Western Medicine and Integrative Healthcare Conference as well as help wi 
osting ticket sales for New York Times Bestselling Author Andrew Weil's public talk 
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HealingThrough Art: 

One Woman's Journey 
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Vtnenng Western Medicine and 
wegratrve Healthcare Conference 

Too* for Throng ir, the Era 
— .^f Healthcare Reform 
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Registered 





Integrative Healthcare and 
| Western Medicine come 
I _ together for a weekend of 
BB learning and networking. 

* October 20-21 

Fectuing Dr. Andrew Weil 

A wortt-'vnowncd teade* and p«r>«er 
^tc^rstw nctftcinc 



What's in the Bottle? 

Asieis<ng Mulvvtamtn Quality for your Patients 
October 20-21 

itegrattve Healthcare and 
Westei n Medicine come 
ogethei <or a vwekend of 
learning and networking. 






direct entry" and "Facebook.com". Facebook Graphic 
> saw "viral-activity" with sharing and comments 
asing on a daily basis 
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Twitter - Hie Next Best Thing to Being Outdoors 
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Through strategic alliances with bloggers, outdoor organizations, and retail shops- 
Facebook content has begun to see viral attention, being shared among hundreds of fans, 
far outside of our reach. r r r 
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Retweeted by \Q and 1 other 
TETON Sports "ETONsports Mar 7 

Thanks ovoryono for joining in this wook and sharing amazing info'mabon! 
Keep up the adventures and be safe! 

Expand *> Haply £* Retweet * Favorite ••• More 1 Hoot Suite 

TETON Sports TETONsports Mar 7 

rs/Hirud. Check this out. 

P View conversation •» Hepy o Retweet * Favorite ••• More 1 HootSuite 

Retweeted by American Backcountry 
RootsRatod tfRootsRated Mar 7 

Did you miss this wook? Chock out this awesome sto^y by 

. JessLHutton a TETONsports /Backcountry Tees 
roots rated com/b foo/hixerchat/ 

Exoand «% Reply o Retwaat * Favome ••• Mora I HootSuite 

ENO LrsKD Ham mocks Mar 7 

Spider bito: single rod dot. to a largo dot ins»do a rod circle, to 2 puncture 
wounds depending on the spider. Longer to heal. 

Expand «% Reply 0 Retweet * Favorite — More •HootSuite 



American Backcountry BackcountryTees Mar 7 

Q12. Any tips on idenbfying a spider bite? 



1 Mora 1 HootSuite 
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ENO LN 3 Ham mocks Mar 7 

Signs of rabios: dilated pupils. chewing at a wound (may bo thoir bito site) & 
no fear of natural enemies, like humans, hike 

Expand Repy t"» Retweet * Favorite ••• More 1 HootSuite 

TETON Sports TETONsporta Mar 7 

Q1 1 . Face to face with a big cat on the t r ail, it has spotted you, and what do 
you do next? 

Expand * Reply O Retweet * Favorite — Mora 1 HootSuite 

American Backcountry . BackcountryTees Mar 7 

Q10. What are some signs that an animal might havo rabies? 

Expand ♦> Reply O Retweet * Favorite — More 1 HootSuite/ 




Average Reach: 306,59 




it has become a regular trending chat on Twitter attracting attention fro 
industry bloggers, gear review sites, online media, and other nationally known outdoors 
brands. It is the top chat on Twitter relating to the out 
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Objectives 

To bo successful onlino, Tho Asheville Area Chambor of Commerce must build an o-ilme persona that is 
trusted, remarkable, unmistakable, and assent ai. Oil no audiences will see this through the process of 3 
key objectives: 

1. Differentiate The Asheville Area Chamber of Commerce through emotional connections: 

Through focused, digital campaigns on Facebook and Twitter, social media will be used to 
promote the unique emotional benefits that make The Asheville Area Chamber of Commerce 
stand out 

2. Build Relationships: Social engagement is a 
way to communicate directly with consumers on 
their terms and build re at onsnips. The Asheville 
Area Chamber of Commerce content will engage 
and cultivate conversation topics most relevant 

d'li-j- .J ! il :.. uel dJC e'ice. 

3. Nurture loyal fans: By rewarding brand loyaists 
with personalized communications, social media 
will provide The Asheville Area Chamber of 
Commerce with segment mass-reach campaigns 
with customized communications a*ound fans 
passion points. This will also help activate new 
advocates using an ostablshod loyal fan base. 

The Approach 

By connecting socially with The Ashovilo Area Chamber of Commerce (the Chamber) audience where 
thoy al'eady are, online, the Chamber will reach a broader group of peop o than through traditional 
messaging. By positoning the Chamber within the conversations of members they will be able to capture 
tho attention of current members and most importantly, potential members. 

The Chamber's soc a media wii p'ovido content that creates opportunities for member Involvement 
that connects people, allows members to engage in opportunities, impacts the business 
environments interacting, and help businesses and tho community thrive. All m all, this social 
media strategy will increase awareness as to what the chamber is, and how they are building community 
through business. 

Frvj . . yugemOBH MCOUmQS MtftiC pHtOH MMl C put Ml GflMlM MMWSh l. OoMOTl Mf II be created 
through a mix of member created content and visual posts specific to the audience. Personal stories, 
regular quality messaging, and this type of engag ng content will help increase attention and nelp magnify 
the Chamber's presence online. 

In order to best reach a broad and interested audience, the cealion of a 12-week thematic plan will help 
organize outreach and conversations that facilitate the social media recommendations. 
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